
CALL FOR SPEAKERS 

 

The New England MRA (NEMRA) is planning an educational event for this spring that will offer 
sessions that have a practical application and address pressing challenges.  If you are 
interested in speaking at the event, we invite you to submit a proposal by March 11th.  

Event Date/Location:  May 28th, 2015 at The Waltham Woods Conference Center in Waltham, 
Massachusetts (convenient to Route 128). 

Who will be attending this event? We are expecting 130-160 New England market 
researchers.  Attendees will include a mix of client-side and supply-side research professionals, 
qual and quant researchers, and junior-level up to executive-level participants. Past NEMRA 
events have included attendees from several well-known companies, including Campbell’s, 
P&G, The Hartford, Unilever, Staples, Kadence International and SSI, to mention a few.  

Potential presentation topics: We are seeking proposals that fit into the following categories: 

1. Improving the Usage of Research Results. This could include best practices for converting 
research results into action and/or improving the usability of reports. It can also include case 
studies of organizations that have taken action as a result of research results. 

2. New Methodologies/Technology. Defining new approaches/tools and best practices in using 
these. This can include quantitative or qualitative approaches. Topics may include, but are 
not limited to: Video-based research, 3D simulations for shopper research, advances in text 
analytics, and more.  

3. Thinking Differently. This topic is intended to challenge the traditional way of thinking about 
market research.  For example, can quantitative/fixed response questionnaires be used to 
discover customer attitudes and beliefs? Can lessons from consumer psychology be applied 
to market research methods? Should we be thinking differently about the roles of qual 
versus quant? 

4. Views from the Corporate Researchers’ Desk. Corporate Researchers are on the “front line.”  
What are the challenges they face within their company and how do they see the industry 
evolving?  

5. Oldie but Goodie. This session is intended to take fresh look at an existing research 
methodology with the goal of identifying how it can be improved for today’s environment. For 
example, Ethnography: how has it evolved and how is it being accepted by clients and 
participants? 

In addition to the above, we will consider other topic submissions that have compelling content. 



Speaker benefits: In addition to marketing exposure, event registration fees for speakers will 
be waived. 

 

SUBMISSION REQUIREMENTS 

Send your submission to mupdike@genre.com no later than March 11th.  Include the following 
items: 

 Name of session 

 Type of session: WORKSHOP, PRESENTATION, PANEL 

o If you are proposing a panel, please include bio information for your panelists 

 Brief description (60 words or less) 

 What session attendees can expect to learn 

 Acknowledgement that your session will not be a sales pitch, marketing presentation or 
endorsement of any specific product or service.  

 A copy of your bio 

 

Thank you for your interest. On behalf of the NEMRA Board of Directors, we welcome your 
proposals. 
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