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Recently, we conducted a study, “State of Agile Market Research,” where we gathered feedback from 
more than 200 respondents from a variety of countries, industries, and departments who had varying 
levels of research experience. Ultimately, the team here at GutCheck wanted to understand how well-
known agile market research is within several industries and what trends, if any, are happening with agile 
research.

The results of our research showed that only 16% of our respondents were confident they knew what 
agile market research was; however, 77% plan on more agile adoption in the next 12 months.

In our most recent webinar about trends in agile market reserach, featuring Nicole Fowler, Client Services 
Manager at GutCheck, and Martin Payne, COO at GutCheck, we had a mission to share some of the 
trends we see happening with agile research and give our audience some ways to stay competitive with 
their research.

We did a Google search for “agile market research” in early 2015. There were 2.5 million results. Six 
months later, we did the same exact search, and there were more than 3.5 million results. In just six 
months, the amount of buzz around agile market research had grown significantly.

SO, HOW DO WE KNOW AGILE MARKET RESEARCH IS TRENDING?

WHY IS AGILE MARKET RESEARCH TRENDING?

One of the most important things you can do as a researcher is maintain a diverse toolkit where you 
have access to both agile and traditional research methodologies. Find partners who understand your 
business, who can help you determine the best methodology based on your research objectives. By 
including an agile vendor in your toolkit, you will have the ability to conduct research quickly and get 
consumer feedback that can have an immediate impact on the business.

If you want to learn more about the results from our study and how they apply directly to three of our 
clients, among many others, you can read the blogs here:

Don't forget to keep an eye out for our upcoming eBook that will provide a deep dive into our survey 
results and reveal more of the trends we are seeing in agile research today. Sign up now to receive 
your free e-copy of the eBook that will be launching this November!

To learn more about the top trends in agile market research and the benefits of having an agile partner, 
watch the full webinar here.
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The age-old issues of time, budget, and change. Researchers are being asked to get more consumer 
feedback faster, using the same—or sometimes an even smaller—budget. While it would be great if we 
could predict the future, we can’t; and unexpected questions can frequently arise from executives or 
current research projects. Because of these common challenges, agile market research is on the rise.

We asked respondents in our study to describe agile market research, and the most common themes 
among respondents were “quick,” “flexible,” and “iterative.”

The feedback we received from our respondents was in line 
with the way we see agile market research as well. Agile 
market research is all about speed, flexibility, and precision. 
Agile market research is meant to be a quick consumer read 
that gives you enough information so you aren’t just going 
with your gut. However, it’s not meant to be so in-depth that it 
takes months to get consumer feedback. The purpose of agile 
research is to gain specific insights and give you and your 
team the answers to your key questions. It is also designed to 
be flexible so you can pivot quickly when unplanned questions 
come up.


